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Note: Key data/information in this sample page is hidden, while in the report it is not.
3 Production and market of high intensity sweeteners in China, 2008-2013

3.1 Production

Figure 3.1-1 Capacity and output of high intensity sweeteners in China, 2008—2013

Capacity (t/a)

2008 2009 2010 2011 2012 2013

Note: Colors in the upper line refers to capacity. Colors in the lower line refers to output.

Source: CCM

3.3 Export

Figure 3.3-2 Proportional distribution of high intensity sweeteners by export volume in China,
2013

Source: China Customs & CCM
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3.4 Consumption

Table 3.4-1 Major consumption pattern of high intensity sweeteners in China, 2013

End use segment

Consumption,tonne

Consumption share

Food

Roasted seeds and nuts

Glace fruit

Canned foods

Baked foods

Jelly

Pickles

Sugar-free chewing gum

Soy sauce

Candy

Low-sugar tabletop sweeteners

Beverage

Milk beverages

Tea beverages

Juice beverages

Carbonated beverages

Vinegar beverages

Toothpaste

Pharmaceuticals

Others

Total

100.00%

Source: CCM

7.2 Future forecast on supply of high intensity sweeteners, 2014-2018

Figure 7.2-1 Forecast on total supply of major high intensity sweeteners in China, 2014-2018
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Source: CCM
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